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% BIAFTRAGK

M A ES - FEAFHK (Smart Phone)idr & & - #&#52010F
(R % B RR B kA Gartner (2010)49 B A= » 2010 250 % B4 F M
ondiE 2R304 % 0 HEMFHEE L E69190 0 &2009F K g
RET2.1% - 5 sh > Gartner 201wy & #3545 8 - 20118 % —F 25 F
Mt sl & S 4827808 % 0 AV > HEAFHROTHEARFEH B
HAsH@EmE s " HEAFRMN20IEE -0 b BB F R ESTY
23.6% > #x b4 F) HAip38859 0 2011 5 — & LA a ey s B b & 0 B4
FR_FNLT% > LHERFH25%- | A LTI REMES T4 >
EEHFENF R ERIEAENY AT EDNF RN TEMRELR
[

WERHT 5L B 6T HRE » ARFE201LF BIF B F
(International Data Corp., IDC) 2015 — % 44 F# & £ AL T M2 A
EOFERNFRARZTERMBFENE  HEEE2MEE BEATE
EHE 0 AT w2010F £ w F6967%% 18 E Rk 0 12 R F15H 18%¢)
ZhkEA (BL1]) BRESHEFEATRAEBR TR E RO ERLE
B9 20045 693% > LA F 4 1% 45 € 3% Kik & > 20085 2]9%ny & KL
& > 20094 B 45388 2]12% > 201040 2 F A 225% H ¥4 £ A4 F#%
A2010F FwEEF FHER34A%YE E L RbF > m20118 5 —F 8 — 4
B TA44%k & RIL R G - BERBE AN EE BRI T
EREAVFHREAE N DBEMEAR - BARXNEREN  EAEHEE
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FAR SR BRAE AR | o 20150 B BUE AR T £ RE G AN ER R
=% pr (Foreseeing Innovative New Digiservices, FINB)4& i 3F 3 #7 ik &
AT T A BACRH R A R RS E ) PHER > 201155 %5
ik RBHFHFL29%E A B FMHR 0 EHEAHAHL300EERE XA
MRS AXAEERNFH > L2015 A £:5£5]52.5%° b b7 40 >

ERASHKEREGE HEAUFRNERARE @ RE Y - RN FE
WFMRAABL R - 51 RSN B FHRRAZI IS B R ARH
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Bl-1 — g F ks £A0F Mk B4R
:ézﬂ,;}i\,}g‘ . |DC'§§I¥]

HEAFRNFEERKARSHE - RIF2011F T 3538 EMAR
(Application Binary Interface Research, ABlI Res&arey 38 & Za -~ » 2011+
—F T HANdroidA sy B4 F 48 & H47008 £ 15 2B R F
oy B 246.4%- 20115 Bl 15 3045 B AUE) Br FA RIAndroid & 4oy %5 B A
FHMA201LF 220155 1 B R EHITHF — 4 » e H2011F 9 25 F B
F #38.9%F & & > 325+ £ 20154 45 1 43.8%4 1 & & (2011)> mApplesy
IOSA s Rem A A£2010F b 23k B4 F#18.2% £ £ & FAR2015F &9

b 516.9% HAMAF =4 (R1-1) BB BN RE  RIFE201LF B 5 #
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% =% aSymbiand & £/ AL EEFEA FHRE BT 5K E 2011
FHR-—FTHEEERRB-FHTE > E5]58.8% I0SE L A FAZA
Symbian> ;21.1%4 4 & & Re & LA R AT 5Gey % =4 (2011)° F R -
WAF201LF A B EAERTE REGAE (2011) s FEAEELZHR
& 0 BB LA Androider | a4 th ) ik 5 £ 35.2% H Rk £i0Sth 1] £24.6%
(B1-3)- &g EE #4540 > Android R ALK ~ 6 > 20118+ b %
R AHEL H— 0 3 RADPle I0SA #4223 2011F 0 88| 20155 77 & F 47 3k
LH= EEAHL F = AT AR R s Androidfe Apple iIOSH 18
HWEAFRFLZARKATERNFRBERERITANLRE -

A5 2009F R 7 4 LE-ICPH % + & (2009) A & & % wa {8 £ & A A&
(Lifestyle) #H &5 EE > KMEFL POHZA TR ERIK > mF
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AF B ERERATAZERE  RAFAEEERTHHRA -



& 1-1 23 B FHAF¥ 2 4 20112] 201569 FaR1 T & %

Worldwide Smartphone Operating System

2011 and 2015 Market Share - IDC

Operating 2011 Market | 2015 Market | 2011-2015
System Share Share Unit CAGR
Android 38.90% 43.80% 23.70%
BlackBerry OS 14.20% 13.40% 18.30%
Symbian 20.60% 0.10% -68.80%
I0S 18.20% 16.90% 17.90%
Windows Phone | 3.80% 20.30% 82.30%
Others 4.30% 5.50% 27.60%
Total 100.00% 100.00% 20.10%

Android— 35.2

Appleios] | 24.6
Symbian : | 133
Mobile Window ﬁ 12.7
i 1 18 B 2%
RENE : | 149
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AEBEFTRS T KRR THA L RAABAZMEBEBEITA LA

AR BIRBBEAGEFTEILAR—4 Bt a2 ERRGAFRE

Engel % A (1993) Z## %245 i » 4 7& A AR B A A 7 R 4o 477 4 BT B R
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e — B ABEBI AT EREZET 69 R B4T A/ (Engel, Blackwell,
and Miniard, 1993y —AAM A FHEZ A F A FT X - RBLALAH
FuyiE% (Activities) - FEBeyFE (Interests) k¥ % F 49 & R (Opinions)
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F AT AEX (B F 0 2000)-

Wwind #2 Green (1978)R132 & A E R A R ey 3 > BAATEHUR M
BERE - £AFNRAR G HAEF @ > Plummer (1971 324 & T 445 H
ARt AREY/HERERAE  BEERERRER LG LT ERT
By LR E 0 o) ho de AP e T 4 R A APT 69 B B ~ BLAR ~ AR AR AP 69 A TE IR IR AT
JE R ERY 8RR - TR R 0 E R AT AT St B -

WIE R F 4 FE-ICPHF R +.o (2009) 44 #H3 ~ B ~ AT RIE B
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"HN o R MBI REABGKE  BRERKEGT-EHFEA
HF A @R EEE P (Rothschild, 1984 Freedman (1964R)32 4" 3 A |
AU —FHABTILG EAME - BBRARR > "THA, —FFHAH
Sherif $2 Cantril (1947) £ 2 A/ "# X B2 | YA R PRYE > 2
—EAHE—F442 " gKkFA (Ego Involvement) &% > 2R
BEROZRMALN RZHNEATHBNERL Bl BRI ANRIAREE
X R gRCHERAE - TRABREGIMEFERB R (Bl Rk
) ¥EmiF o HEAAGERMNE X > MEES A HEH
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HERREH AL ERZNAL - AREAY RABEE TGRS AR
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2wy % % 3 (Goldsmith and Emmert,1993)m 35 A 7T 48, 4 & & 32 & e
Bk TESIAENE > HEFHESMHNORSEIIRBREMNER
THERSZHE AU T Y ES (Richard and Olson,1988)

HEEHAFESABEAEHOSARERADA > S ANBER
BHHEERER @ REZRMNAERR BRI ABEHAEEBRARE
2 Bsg R 0 PR3 e B IEIEE A IR (Schiffman and
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2L SR > do T AT

— ~ B AE % (Personal Factors) &2 fey & R e AB B EMAE > HA

REGRS  BLEBAARFOAHARTE - BF - MR A ZKE -

Blho il & PR BB A A S E G F AR R B Atk by f

BEBEHEHLN AR L ARG -

— -~ 2& A #% (Product Factors) 4o R 8% B ¥4 A & o0 B A& 3R 40 B2 8T 0
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Miniard, and Engel, 2001)
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78 o
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