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Can director compensation change risk-taking?
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1. Nurturing Sustainability through ESG-Aligned HR Practices: A

Case Study of PT Pertamina Indonesia

Kadek Ayu Komala Dewi, Chien-Chung LwIMBA Program,
Department of Business and Management, Ming Chi University of

Technology

2. The Study of Leadership Style, Organizational Commitment
on Employees’ Intention to Leave: The Moderating Role of Job
Satisfaction

Ching-Tsung Jen, Piyawan Naruemit(5<,[ 5 )Chinese Culture

University

3. The Influence of Social Media Marketing on Brand Loyalty
through Customer Engagement as a Mediating Factor

Ching-Tsung Jen, Sheren Pramana/Chinese Culture University

4. The Role of Cultural Value in Mediating the Effects of Attitude,
Subjective Norms, and Perceived Behavioral Control on

Purchase Intention

Ching-Tsung Jen, Nguyen Hong Nhung/Chinese Culture University

5. The Study of Impact of Air Pollution and Perceived Cultural

Distance on Destination Images in Thailand
Ching-Tsung Jen, Thanaporn Raekroon(%g¥fyChinese Culture

University
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1. The Impact of Freewill, Cost, and Financial Aid on International
Students' Decision to Study in Taiwan: The Role of Social Media
Marketing and Acceleration Programs in Promoting University

Social Responsibility

Ida Ayu Kade PradnyawatIMBA Program, Department of Business and
Management, Ming Chi University of Technology

2. Exploring The Impact of Role Breadth Self-Efficacy on Job
Search Outcomes: Mediating Effect of Job Search Behavior
Nguyen Hanh Nguyen, Chien-Chung LwIMBA Program,
Department of Business and Management, Ming Chi University of

Technology

3. The Impact of Live Streaming on Customer’s Purchase Intention in
Social Commerce: A Comparative Analysis of Vietnam and Taiwan
Le Thi Phuong AnlvIMBA Program, Department of Business and
Management, Ming Chi University of Technology

4. Personal Factors Affecting Consumer Purchase Decision towards

Men’s Skincare Products: A Study in Vietham

Tran Viet HongIMBA Program, Department of Business and
Management, Ming Chi University of Technology

5. The Relationship Between Human Resource Practices and ESG: A
Case Study of Vietcombank
Ho Thi GiangIMBA Program, Department of Business and
Management, Ming Chi University of Technology



